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Aging Services Call for Presentations

61st Annual Conference “Inspire, Serve, Advocate”
June (4) 5-7, 2012 * The Davenport Hotel, Spokane
In order to assure consideration, please complete ALL sections.
Submit copy to Pat Sylvia, Director of Member Development psylvia@agingwa.org by January 13, 2012
(Type directly into the shaded gray areas! SAVE ~ print, fax or email!)
Main Presenter: Full Name      
Preferred Prefix: Dr. Mr. Ms. Mrs.      
 Title:      
Organization:      
Preferred Email:      
Mailing Address:      
 Work Phone:      
Work Fax:      
Co-Presenter(s) - Full Name:      
Title:      
 Organization:       
Preferred Email:      
 Co-Presenter(s) - Full Name:      
Title:      
 Organization:       
Preferred Email:      
Session DateS – June 4th – June 6th (Tuesday, Wednesday & Thursday)
Suggested Session Length: I prefer 60 minutes _____ I prefer 90 minutes______ 
Preference   FORMCHECKBOX 
  Tuesday (4th) a.m.    FORMCHECKBOX 
   Wednesday(5th) ___ a.m. or ___ p.m.    FORMCHECKBOX 
  Thursday (6th) a.m.   
And/or    FORMCHECKBOX 
  NO Preference
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Presentation Title – Please limit to 15 words (Eye-Catching Title)      
Theme ~ “Inspire, Serve, Advocate”
Aging Services seeks presentations that enable participants to share with and learn from one another.  To create a rich, engaging learning experience, sessions should incorporate interactive educational methods, provide replicable hands-on knowledge and demonstrate measurable outcomes results. 
Presentation Description: Be descriptive of the content to be covered and your session outcomes.  MAXIMUM 200 WORDS – you may attach supporting documents. Aging Services reserves the right to edit Presentation Descriptions.  The description will be used by the proposal review committee to score presentations for selection and for marketing in the program. Please ensure that descriptions are lively and appealing to your audience. Objectives: List three (3) main educational goals of your session-specify what participants will learn as a result of attending your presentation. (Type in shaded areas)        
Publishing in the Conference Program and Brochures – To ensure maximum attendance at your session, convert the Presentation Description above to one that you would LIKE to see in the program.   MAXIMUM 100 WORDS  ( Use of lively wording, aimed at attracting your expected audience, such as description of benefits in attending, specific reference to opportunities for practice, interactive presentations, and small group work are examples of effective wording that will attract participants to your session. (Type in shaded areas)       
Presentation Focus STRAND: Identify which strand your proposal best represents. (Descriptions on page 4)
 Inspire, Serve, Advocate 

 FORMCHECKBOX 
  Care and Services
 FORMCHECKBOX 
  Leadership & Strategy

 FORMCHECKBOX 
  Design & Project Management
 FORMCHECKBOX 
  Management & Operations 

 FORMCHECKBOX 
  Financial Management
 FORMCHECKBOX 
  Marketing, Philanthropy & Public Relations 

 FORMCHECKBOX 
  Human Resources Development
 FORMCHECKBOX 
  Public Policy & Legal Issues




 FORMCHECKBOX 
  Wellness & Life Enrichment 
Presentation Audience (Maximum 3 selections)
 FORMCHECKBOX 
  CEO’s / Executives / Administrators 
 FORMCHECKBOX 
  Social Services / Resident Services
 FORMCHECKBOX 
  Human Relations
 FORMCHECKBOX 
  Marketing
 FORMCHECKBOX 
  Fund Development / Philanthropy

 FORMCHECKBOX 
  Finance
 FORMCHECKBOX 
  Nursing
 FORMCHECKBOX 
  Wellness / Life Enrichment
 FORMCHECKBOX 
  Board Members 
 FORMCHECKBOX 
  Residents
 FORMCHECKBOX 
  Capitol Projects / Technology
 FORMCHECKBOX 
  Other______________________
speaker references: Please list other presentations made within the past three years and one reference that can provide evaluation summary information.         

Presentation Technology and Equipment Requirements: (Presenters are asked to supply their own lap top) We will supply LCD, screen and flip charts * Important: Additional equipment needs must be reasonable for conference committee to secure for presentation. Additional Request:        Internet access available.  
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1. Please submit your completed proposals by email or fax to: 

      Pat Sylvia, Dir. of Member Development at psylvia@agingwa.org  or mail to the address below!  

2. The Planning Committee will review and accept proposals by early February 2012.
Thank you for your support!
Visit www.agingwa.org for additional information!


Aging Services of Washington  
Phone: (253) 964-8870 * Fax (253) 964-8876

   1570 Wilmington Drive, Ste 220, DuPont, WA  98327  
                                                                                   www.agingwa.org
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Education Tracks 
The education program covers topics across multiple job titles, offering continuing education credits for a wide variety of disciplines. Sessions will be offered in six to eight different 1- and 1.5-hour timeslots and organized into the following education tracks:  
· Care & Services 
Content related to clinical care issues, specific client populations, end-of-life and the use of technology to enhance quality of care, as well as culture change initiatives and service delivery models that facilitate independence and aging in place. 

· Design & Project Development 
Topics related to new construction, expansion and renovation of buildings, interiors and landscapes, as well as green/sustainable design and environments that enable the integration of residents with varying degrees of independence. 

· Financial Management 
Content related to the current lending environment, including financing models, capital planning, repositioning and mergers/acquisitions, as well as financial development, contract types, benchmarking and financial ratios. 

· Human Resources Development 
Issues associated with workforce structures, employee empowerment, education and professional development, as well as peer mentoring programs, multicultural diversity initiatives, employee benefits and hiring/firing best practices. 

· Leadership & Strategy 
Content related to strategic partnerships, succession planning, governance and board development, as well as ethical practices, community benefit/social accountability, change management and leadership practices, theories and development at all levels. 

· Management & Operations 
Topics related to survey/certification, continuous quality improvement, customer/staff satisfaction and facilities management, as well as the use of technology in relation to systems and processes and effective operations strategies. 

· Marketing, Philanthropy & Public Relations 
Subjects related to occupancy issues, including sales techniques, market research, emerging customer trends and effective print/online media strategies, as well as public relations, branding and fund development approaches. 

· Public Policy & Legal Issues 
Issues associated with health care reform, grassroots advocacy and state/national regulatory and legislative issues, initiatives and trends, as well as topics related to compliance, liability, litigation and other legal issues. 

· Wellness & Life Enrichment 
Topics related to programming, education and therapeutic activities that promote resident physical health, intellectual stimulation, social engagement and spiritual connectedness regardless of care setting or level of cognition or ability. 
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